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* This presentation sets out a recommended strategy which will support in raising 
awareness for CLÉ and push the brand to the forefront of media minds. The strategy 
also sets out parameters of how CLÉ should strategically prioritize key calendar 
moments and social engagement opportunities to reinforce a solid positioning 


* We also highlight several community outreach tactics and on-ground activations which 
convey the values of CLÉ and extend the brand story beyond the product experience 


* The strategy also highlights profiles that can be part of the CLÉ Council, and puts 
forward curated approaches for launching, growing and maintaining the brand's 
extended family 
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STRATEGIC ROADMAP 


* Press releases & features 
* CLE Experiences 
* Influencers & socialites collaborations 


* CLE Council 
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PRESS RELEASES & FEATURES 


Press releases topics 

* Gallery opening announcement 
* New brands on CLÉ 

* Brand partnership 

* Gifting season 


Features & interviews 

* Founder interview 

* CLE Council feature 

* Guide to luxury watches and fine jewelry shopping 
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CLE DESIGNERS ACTIVATIONS / EVENTS MEDIA LOYALTY CALENDAR MOMENTS 


GIFTING 

= ህር! specifically a watch or 
jewelry piece but more gifting 
on a regular basis to keep 
brand top of mind 
Gifting to include flowers, 
luxury chocolates, seasonally 
relevant items (personalized 
mabkhara), premium 
notebooks, etc 


MEDIA DISCOUNT 

" Selecting top regional & local 
media editors and offering 
them special discounts from 
CLÉ 


ON-GROUND HYPE 

e  Dinnerat one of the Via Riyadh 
restaurants, hosting Council 
members 
Brand-specific event — for 
example preview of Nada 
Ghazal's latest collection 
CLÉ x Core activation 
Watch Clubs engagements 


RELATIONSHIP BUILDING 

= If any of CLE designers are 
visiting Saudi Arabia, we will be 
hosting meet-and-greet events 
with the community. The CLE 
team will keep us posted on any 
visiting designers. 


Gifting to be considered during 
Eid, National Day, New Year’s 
and other key moments; also 
for the Council, key editors and 
influencers, birthday gifts 
would be great 
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INFLUENCERS & SOCIALITES COLLABORATIONS 


Influencers 

* Creating influencers squads that resonate with the brands 

* Offering borrowing to influencers for special appearances, fashion weeks, shoots, etc 
* Raising awareness through macro & mega influencers — with an aspirational approach 


Socialites 
* Organizing a private viewing hosted by a socialite 
* Gifting socialites on special occasions 


General Information 


CLE COUNCIL 


。 The CLE Council will bring together the key advocates on the brand, in a meaningful and 
long-term form 

* The Council will include influential personalities, socialites, artists, stylists, collectors, etc 

* To on-board the Council members and initiate the relationship, a special dinner will be 
planned 

* We aim to position the Council as a’member’s club’ that like-minded people connect 
within, and the wider community aspires to be part of 

e A monthly plan is to be put in place detailing the engagement touchpoints with the 
Council members — as a group and on a personal basis 
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CLE COUNCIL MEMBERS 
RECOMMENDATIONS 


Kholood Oladi 
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Mohammed Khashoggi Nouf Almoneef ; Rayyana Barnawi Hessa Al Ajjaji 


PROFILE RECOMMENDATIONS QODE 


HISHAM FAGEEH 


Hisham is a writer, producer and actor residing in Makkah, KSA. He debuted in a Netflix 
movie called Barakah Meets Barakah in 2016. He is the content head for media studio, 
Telfazz 11 — a media platform that focuses on story telling and creativity. Fageeh is said 
to be as the first Saudi to perform in Gotham Theater and headline an Arabic stand-up 
comedy tour in the United States and England. 


Instagram: https://www.instagram.com/hishamfageeh/?hlzen 
Followers: 213K 


Audience Split 
Women: 4196 
Men: 5996 


Top Audience Countries 


KSA — 4996 
USA — 1596 
Egypt — 5% 


Brand Association: Gucci, Kenzo 


PROFILE RECOMMENDATIONS QOD 


TAMTAM 


Saudi Arabian singer and songwriter Tamtam is based between Los Angeles and 
Riyadh. At the age of 13, she relocated to California due to her parent’s belief that 
seeing the world through a different lens is important. Since then, Tamtam has been 
channeling all her life experiences into her biggest venture, music. Her sound is not 
one to put in a box, but you can hear Alternative R&B and Pop influences. 


Instagram: https://www.instagram.com/tamtamsound/?hl=en 
Instagram Followers: 27.7K 


Audience Split: 
Women - 45% 
Men - 55% 


Top 3 countries 


KSA — 13% 
USA — 10% 
India — 1096 


Brand Associations: Jean Paul Gaultier, Piaget 


PROFILE RECOMMENDATIONS QOD: 


FAYEZ JURAYS 


Fayez is an award-winning actor, based in Saudi Arabia. A Graduate of New York Film 
Academy, he is known for Rashash(2021), Rupture (2021) and Coexistence (2018). 


Instagram: https://www.instagram.com/fayez.jurays/?hl=en 


Instagram Followers: 378K 


Audience Split: 
Women - 41% 
Men - 59% 


Top 3 countries 


KSA — 77% 
TUR - 3% 
USA - 3% 


Brand Associations: YSL Beauty 


TIMELINE 


FOCUS 


= MAIN FOCUS: Media & influencers’ coverage 
o Mother's Day gifting press blast 
o Influencers / socialites dressing for F1 
o Jewelry picks for Ramadan looks by influencers & socialites 


= SECOND FOCUS: CLE Council curation 
o Profiles pinpointing for the council 
o On-boarding of council members 


M / \ R (. | | MARKET KEY MOMENTS 


" |nternational Women's Day 
=" Annual Flag Day 

" ዮ1 

" Mother's Day 


= Ramadan 


FOCUS 


* MAIN FOCUS:CLÉ spokesperson profiling 
o CLE founder interview 


o Potential publications list to include Vogue Arabia, Harper's Bazaar, Marie Claire 
Arabia, Sayidaty 


=" SECOND FOCUS: Eid gifting 
o Branded chocolates by CLÉ sent to key editors, influencers and socialites 


i P R | | o In case gallery opening is set, a physical 'save the date' is to be sent with the gift 


MARKET KEY MOMENTS 
= Ramadan 
= Eid 


" Easter 


FOCUS 


= MAIN FOCUS: Gallery opening event 
o Proposed date - May 10'^ 


o Gallery opening will be curated by members of the CLÉ Council, where each 
member has a role based on their expertise 


o Ideally, exclusive pieces would be showcased at the event for the first time 


o Eventis to include exciting live activations, entertainment, branded catering, and 
most importantly, the perfect mix of the CLE crowd 


o Press release announcing the gallery opening 


MI A Y * SECOND FOCUS: CLE Council private dinner 
o Private dinner is to be arranged with the first 15 CLE Council members to connect 


and interact together 
o Dinner is to be arranged at Via Riyadh, potentially in Raoul's, benefiting from 
brand adjacency aspects 


MARKET KEY MOMENTS 
" Pre-summer 


= Riyadh International Luxury Week 


FOCUS 


= MAIN FOCUS: Summer collections hype 
o Must-haves Summer 2023 pieces communicated by select CLÉ Council members 
on social media 
o Summer travel edit photoshoot in collaboration with a publication, and featuring 
stylists, models and relevant talents from the council 


= SECOND FOCUS: Cruise with CLE 


" Plana sea cruise trip with the council members; fully branded experience 
| | | N F o Cruise can be KSA or Europe — based on budget 
= THIRD FOCUS: CLE x Core 


o Summer pop-up 
o Taking over the retail space at Core as well as the branding touchpoints 


MARKET KEY MOMENTS 
= Summer season start 


" Travel season 


